Oualia

CREATIVE

We bring imagination to life™



About Our Agency

Qualia Property is Australia’s premier property marketing agency,
offering fully integrated specialist services to ensure you obtain
maximum Aales at maximum value.




Property Development Marketing

- Signage & Hoarding
- Display Suite
- Physical Model
- Agent Sales Manual
- Floor Plans
- Display Banners
- Invitation
- Expo

- Press Advertising
- Online Advertising

- Social Media Advertising

- Brochure
- Webaite
-EDM
- Video
- Mini Brochure
& Flyers

Br and Strafegy

- Strategy

- Positioning
- Personality
- Expression

- Essence
- Promise
- Identity

- Brandmark
- Position Statement

- Branding Elements
- Colour Palette
- Typography
- Copywriting
- Renders
- Photography
- Aerial Viewas
- Map & Infographics

- Business Cards
- Letterhead

- With Compliments

- Formas

Why Qualia?

Qualia is Australia’s premier property marketing agency, delivering distinct,
memorable and effective marketing and branding strategies in budget and on time.

We apply value adding techniques to ensure that your project obtains maximum sales
at maximum value.

We offer fully integrated specialist services to ensure that all touch-points are aligned
to the marketing strategy.

Our directors have 15+ years of experience and are involved first-hand in project
leadership, client liaison, creative development, and project delivery.

We recognise the demands of project stakeholders and work tirelessly to develop
collaborative relationships across the broader project team to ensure seamless,
timely delivery.

We have a strong understanding of the marketing processes and communication
complexities of the Australian property market.

We have over 15+ years experience in creating marketing collateral for Chinese,
Japanese and S.E. Asian markets.

We conduct research into property location and history. We consider demographic
priorities and trends to develop a unique selling proposition.

Our work ethic, responsiveness and understanding see us well placed to lead and
advise on the right marketing for your unique property offering

An astute understanding of the development issues that allow us to mitigate risk,
drive projects faster and quality control the deliverables.

Our studio has extensive awareness in consumer purchasing patterns and
psychology—across property, digital, fashion and FMCG.

Our extensive 15+ year experience promise successful marketing campaigns for
projects of all size and budget. We offer dedicated project planning, tested strategies
and agile timelines.

We have established and highly efficient subcontracting relationships with a
dedicated suite of architects, builders, renderers, copy writers, photographers,
and production houses to successfully execute a broad range of marketing solutions.



BrEFATInEH AiEFE Qualia?

— Qualia Z2RMTMEEM~EHKEQR, EBUSENMSRRREREXTREN, B
BT IAEHR S AR R,

- BRAVERBEMNEREA, WBRENRIEUSSNHERUHEE.
- REMEEZ—HUNERRS, BRETFHZIMHENNTEHIHEH KR
- ARAEMESHISFEUELNZE, FAFA, GSWME. BEEP. SIELZRMTHM

o B
B ~ BATAREIGEMSELENER, FRbSH, ERIHEENTERSELER, U
Fik . W R E BEOBITRI RBT M52
. SRR
L SRR — RARRM B AR B R BB S R AR T R
eiyteni R Al
G o}yl Blhs - #EHRE. BANRALHHAETHESEERTE, IG5 EHER.
HEFEE ek
TR - BRINARFEFHAMGENMT. ZEEADRESTNEE, RiTSHEHSHF
i RIEQHH 2 H -

R

- BMBEERE. RiRkMAFEEMAERNETF+2E MM, AR ERE
-FRRRTL R BrErEHES HIEXR.
-EHEER

N e _ RMEREE, TRAESEONE, FLAESES RS, TR R TRE
s o SRR

e ol B TEEHTRERWER SHEEOE. M. MRS R R S A E
WENEE B SR

- 15EY EMEEZRARIESHAENMENEHETINAIN. HONTUREEITN
ﬂﬁf TiE S Xl B BA SRBE A0 R 5 RO B (8] 2 HE

-

-FL BB E = - BRNEfM—#ALEAIG. EiEIH. LEH, XRKRXH. BZIMMEELREILE

. BHMABXR, EBHTENTHERBRNE.







Teatimoniala

“ Creative and astute professionals with
outstanding communication skills”

“ It’s an absolute pleasure to work with Qualia Creative who are creative and astute professionals
with outstanding communication skills. Without fail they go the extra mile to deliver
magnificent results under exceptional circumstances of pressure. Their passion and devotion
are reflected in—not only their creative and marketing skill-but also within their production
management, where quality control is of utmost importance. Most notably, David & Dave take
the time to understand the client and the company’s expectations and are always flexible in
their approach. They are a great agency to work with!”

Suzana Mars
Senior Sales & Marketing Executive - Poly Global

“ A great marketing and branding agency that not
only meet expectations, but can also exceed them”

“ One phone call and I met them the following day. Once they took on the job—no matter whether
it is a last minute change of mind on the design provided or a short notice request for expo
marketing collateral-they always delivered in an efficient yet very satisfying way.

What makes us most satisfied with them is the fact that they listen to us—which is missing
from so many marketing and branding companies nowadays—and are able to provide the best
solution to accommodate our requirements. All of their staff are very professional, patient and
hard working.

With their professionalism, creativeness, patience and kindness, I'd highly recommend Qualia
Creative to any company that are considering a great marketing and branding agency that can
not only meet their expectations, but also exceed them.”

DANDAN ZHAO

National Marketing & Sales Director - Golden Age

“ Qualia Creative have proven time and time again
to be really cutting edge”

“ We’ve worked with graphic design and marketing groups through out the property
marketing industry. Qualia Creative have proven time and time again to be really cutting
edge in this space.

Their style of genuine artistic input into creative production was a real draw to us and our
clients. We have since engaged with them again on projects such as 41 Peel, Central Gardens,
The 8 Ellingworth, The Parade, 39W and Queens Avenue. Qualia created full project marketing
collateral in time for very successful campaigns. The output has been of the highest quality.
For all commissions Qualia have proven to be nimble enough to appeal to the target audience
and proposed the best strategies for successful cut-through into a heavily competitive youth-
arts based postcode and the Asian investor market alike.”

BART O'CALLAGHAN
Director - Urban Pty. Ltd

“Qualia Creative is indeed one of the best
marketing companies in Victoria”

“ We have been working with Qualia Creative for over three years and have always been a
satisfied customer. In the past three years, Qualia Creative has been fully responsible for
the marketing and branding of our property development projects including townhouses,
apartments and mixed development, and they have done a fantastic job to assist us with the
successful launch of those projects.

Their patience and dedication to work have impressed us and guaranteed that all marketing
materials accurately reflect our concepts and effectively engage our target clients.

Their professional and friendly services, the ability to accurately identify the requirements
of the client and being able to deliver the product with exceptional quality within limited
timeframe and budget have proven that Qualia Creative is indeed one of the best marketing
companies in Victoria.”

ORIN ZHU
Office Manager / IT Manager - Goldfield Management Group Pty Ltd

113

The final product was instrumental
in the succeass of our sales”

We are extremely satisfied with the marketing service Qualia provided on our town house
development project.

Qualia has helped us develop an exceptionally effective market positioning strategy, through
their phenomenal concept designs and execution, they were able to help us capture the true
essence of our original concept and cultivate it to something that is truly beautiful. The final
product was both original and beautifully expressed, which was instrumental in the success of
our sales.

David and his friendly colleagues have shown high level of professionalism and integrity in all
aspects of their work, and have gone above and beyond to meet the customers’ desires, often
sacrificing their own time outside of work.

We look forward to the opportunity to collaborate with Qualia again in the future.”

EFFIE ZHAO

Operations Director - Han. T Pty Ltd

113

Working with the team from Qualia Creative has
alwaya been pleasant and great!”

We couldn’t be happier with the design of our brochure, which contains a hint of oriental style
through the touch of gold and artistic watercolour illustration. We believe our product stands
out from others in this competitive industry through Qualia’s readiness to materialise our
requirements. The hard working team behind the scene never failed us when we requested
changes—big or small. All details were discussed professionally.

David and his team understand our brand as we do. This spirit of collaboration is visually
represented in the creativity of their design. We would definitely like to continue working with
Qualia for our upcoming projects.”

CYNTHIA CHAU

Project Manager | Asia One Pty Ltd
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Address: Digital Harb

Agent: Colliers

Architects: Woods&Baggot

Developer: Poly Global

G

LaTrobe

Situated in the Digital Harbour Precinct of Melbourne’s Docklands,
this commercial high-rise development offers the next generation of
office design and amenities.
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A smart destination

PLAY VIDEOQ

. l'l Leasing | Amenities | Location | Updates

LaTrobe

Secure your place

An exciting collaboration between Poly & Woods
Bagot has seen the evolution of an iconic tower set to
transform the Docklands skyline. 1000 La Trobe has
merged inspiration from its historic foundations with
the next generation of workstyles to deliver highly
connected workspaces and transformational
amenities that will foster productivity, nurture staff
and uvitimately blur the lines of work, rest & play.

LEASING OPTIONS

Who is Poly?

Contact

ENQUIRE

ENQUIRE




Building Type: Apartment Hi-rise. 220 dwellings.

Address: 37-43 Park Street, South Melbourne

Agent: Various

Architects: Elenberg Fraser

Developer: Milbex

PARK AVL

MELBOURNE

Inspired by New York’s Chelsea, Meatpacking and TriBeCa districts, Park Ave is a
landmark development in South Melbourne comprising of 220 luxury residences
over 19 levels. The flowing facade is designed by Elenberg Fraser, with interior
design by CHT.

“Weve worked with graphic design and marketing groups through out the property marketing

industry. Qualia Creative have proven time and again to be really cutting edge in this space.

Their style of genuine artistic input into creative production was a real draw to us and our
clients. We have since engaged with them again on projects such as 41 Peel, Central Gardenas,
The 8 Ellingworth, Queens Avenue, The Parade and Park Ave. Qualia created full project
marketing collateral in time for very successful campaignas. The output has been of the
highest quality. For all commissions Qualia have proven to be nimble enough to appeal to the
target audience and proposed the best strategies for successful cut-through into a heavily
competitive youth, arts-based postcode and the Asian investor market alike.”

Bart O’Callaghan - Urban Pty. Ltd.
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Developer: Poly Global

Summit

DONCASTER HILL

Perched atop of Doncaster Hill, Summit commands the suburb’s best views.
It offers a range of lifestyle choices-apartments, lofts, townhouses, and
penthouses—in a single location with a community feel.




drearm of the suburban haome.
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Summit

DONCASTER HILL




Business Type: Branding

Location: Melbourne CBD

Type: Brand Identity

Webaite:

Client:

www.heritagecouncil.vic.gov.au

Heritage Council Victoria

HERITAGE
COUNCIL
VICTORIA

The Heritage Council of Victoria has trusted Qualia to design a new brandmark
for the council with the idea of old and new. We explored the connection of the
old and new typographically, as they continue to restore and preserve Victoria.

Our vision
Az comrr ties growe and change, tie heritagp,
e wilie rloryg with sis

Strategy one

SIFAtERY two
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2016 - 2020

STRATEGIC PLAN




Values

Skifed practice




Myer is Australia’s largest department store group,

and a market leader in Australian retailing.
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Building Type: Mixed-use, 194 apartments

Address: 9-11 Prospect Street, Box Hill

Agent: R&F Property

4 Architects: Hayball

PROSPECT

BOX HILL

A harmony of Eastern and Western styles, this residential landmark located at
9-11 Prospect Street is developed by R&F Property Australia and designed by
award-winning architects Hayball.

This residential hihg-rise is easily recognised through its identifiable,
elegant and refined form that offers a clean yet bold addition to
Box Hill’s skyline.

Qualia produced the advertising campaign and associated
promotional collateral.




PROSPECI

BOX HILL
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Building Type: Mid-rise apartment over 11 level. 52 apartments.

Address: 175 Chapel Road, Keysborough

Agent: Castran Gilbert

Architects: Hayball

Developer: A&A Development

‘PARADEL

Designed by Hayball Architects, The Parade is a mid-rise apartment located
in the heart of Box Hill. The campaign was designed to appeal to the local
owner-occupier market and to reflect the industrial tones of the building’s
material finishes.







Building Type: Commercial

Address: 717 Bourke Street, Docklands

Architects: Metier3 Agent: CBRE

Developer: CBRE

BOURKE STREET

Located on the original Batman Hill in Melbourne ‘s Docklands precinct 717
Bourke Street houses a complex mixed-use programme including 36,000 sqm of
commercial A-grade office space.




Photography: Saville Coble

MIMCO

Image making and design that showcased, embraced and celebrated
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the beauty and tactility of hand crafted imagery and accessory design.

A campaign approach that echoed craft and street art sensibilities.

appealing and original book.

This renowned Australian accessories label is responsible for some of Australia’s
most desired bags, scarves, jewellery and accessories.

Established by Amanda Briskin in 1996, Mimco is one Australia’s most loved,
leading accessories brands. Today, Mimco has a growing number of stand alone
boutiques as well as selling to David Jones department stores across Australia and
stores throughout United Kingdom.

;R g e

i
i




Maylair
Garden

RICHMOND HILL

Mayfair Garden in Richmond Hill merges the areas cultural history with modern
elegance. Set back on Bridge Road through a secluded garden an elevated living
experience awaits.

Building Type: Townhouse development.
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Agent: Various

Architects: Peddle Thorp

Developer: Poly Global







Architectural
elegance




Business Type: Theatre company and hospitality

Location: Southbank, Melbourne

Type: Hospitality & The Arts

Webaite:

Client: Malthouse Theatre

www.malthousetheatre.com.au

MALTHOUSE
THEATRE

Qualia won the contract to redesign the renowned Malthouse Theatre’s brand style
and marketing collateral. Based in the historical grounds of CUB’s Malthouse,

the theatre is recognised as producing avant garde productions that push the
boundaries of live performance. The solution involved creating a coherent

brand style and tone of voice that has allowed the theatre company to effectively
promote to audiences.

' MALTHOUSE
L THEATRE




Building Type: Townhhouses and stand-alone house. 5 dwellings.

Address: 2 Ashley Parade, Fairlight, NSW

Agent: Various

Architects: Prescott Architects

Developer: Arc Homes

THcE

rAIRLIGH T

The Fairlight, Bondi, offers four exquisite townhouses and one exclusive stand-
alone house at a remarkable location next to Sydney Harbour. The development
was developed by Arc Homes and built by Prescott Architects.




A BEACOM OF ELEGANCE
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Business Type: Architect, construction company, project management consultancy

Location: Australia, China, Middle East

Type: Property

Webasite: www/mushan.com.au

Client: Mushan

MUSHAN
EL

Mushan is an architecture firm, construction company and project management
consultancy that operates throughout Australia, China and the Middle East.

Mushan translates into wood and mountain. Elements that are both natural
and full of strength. The identity we created is a strong, balanced and
contemporary approach but still maintains the companies original message
and origin. The symmetry and structure was an important factor for a property
and construction group.

TI'LLl1

MUSHAN

WE ARE RELIABLE & HONOUR PROMISES MADE
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il
MUSHAN
qTEY )




Building Type: Town residences. 20 dwellings.

Address: Mereweather Avenue, Frankston

Architects: CHT Agent: Various

Developer: Orcone

SOLSTICE

Located on a beach front strip, Solstice is a high-quality residential development
that enjoys bayside living on the Mornington Peninsula. A full suit of marketing
collateral was produced to create a compelling narrative that appeals to the
owner-occupier market.

TF-210

MEREWEATHER AVYE

FRAMNKSTORN







Building Type: Apartments, 242 dwellings

Address: 1233 Nepean Highway, Highett

—HORIZON-

HIGHETT

New heights of world-class living where city convenience meets bayside living
in Highett. Horizon Highett sits at the intersection of many things in life worth
celebrating; stunning morning sunrises, sunsets over the bay and the beauty
of shimmering lights from the city skyline.
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Business Type: Hospitality

Location: Spencer Street, Melbourne CBD

Type: Branding

Webaite:

Client: Best Western

www.bestwesternmelbourne.

com.au

B\l | Best Western.

Hotels & Resorts

Best Western is a hotel and resorts brand that operates over 4,100 hotels
and motels all over the world. Qualia has designed for them their website,
advertisements, and an accommodation directory to enhance users’ booking

experience overall.
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Activities / Packages

Trip Planner




AUSTRALIAN CAPITAL TERRITORY

CANBIREA [AINSLIL]

I BESTWNESTERN Tal Toses Canbeire e
1 Stechen Sirean, A, ACT, 2000
D3 824) D ¢ b b e
vt £ rm st B
CANBERRA (KINGSTON}

| B o
o7 D S, Daguten, BT, 2y

3 B 1 kb ron el e imin corn a8
[

CAMEERRA [ MARRA R DA

3
- & et
33 Berabitns s Aovormam, By sbnralab, ACT iy

03 fawy wan e o bana oy
[

CAMBERRA [STMOKSTON)

Immmmw g

305 Matiatearal ah: Lasw:, bywarctan ACLACH
O 4255 SUES s o e g
o e, £ i e

MW SOUTH WAL ES

ALBURY

I BESTWESTERN Merarnie Moter lna Lot

5T Kaman Street, Ay, FEAY, 2440
23 84 MO0 e rrronlimersmie.oom

bV 0 g T

3 6042 1900 bochngulmove oy
o el

o e 8

E =]
G Hor Sarean & Yoediong Piace, Albary. MEW, 2640
ra—

BEST WESTERN AUSTRALASIA
ACCOMMODATION DIRECTORY 2014/15

[
Crut Proramn Pl & v 50 W [l P70
05 L4 Foid whlibel naalen it
bttt coman bl s

BATEMANS BAY
[mmnms-—.—m.;..
o4 O Privutari Mwy. St By, |

06 AL AREE s varase bortit
Eabaates 56 v s

BATHURST

lmmmwmw:. ey
@ Liahokoourras Svwws, Bachurn, WG, 3759
o B33 by il s o
byt s s s e
BROKFN ML
Inﬁmw—mm‘-u-- dlr e
"3 lociche Stewet, Bcken H RSV

o Bl sy b e T
et oo e ek i o

COFES HARBOUR

| et vestenn ruisa i - a

a1t Lhraach Sorman. Cotha Mot
B e oo A oo e
BTSN SO i D

IEﬂmMM -y

¥ Grolion Shroed, Colfa Harbowr
G4 19 setrarcamit
baahwegteer. com su'zeben

COROWS [EUTHERILEN]

lmmwm-. e

 EMIER

I LT WS TR Bl Chamanned It s L
5 Wingewaria S, Dubin, NS afx0
=3 G S b 4 bt . o s
e, o e
FORSTER

I BEST WESTEAN Labagway Motar lin Ak

B, gl
gy e

sk Wap Fornine B

I BEST WESTERN Gkl Motes e -

I HEST WESTERN Cartretoma Gauluth awery

Swiet, Geaerr, NOW, 3480
I e

MVERIAL
l BEST WESTERM Tap of tha Town Mensl o
Warialcla Foad, imesrnll, KEW, 108

2 484k boporhetcmnilibig pond s
A LT S A

MATOOMBA
I TEST WESTERM Adyrine Motor ban LI
et Hgteesy. Ratcorba NI rple

31 bhowneir nilitranastern cor
ST IO

LESMORE

SES] WESTERN Lakewda Lodge Mote! s
23 B Fighw South Lismare, MR, 5500
seen pury lebwiod gl agrond ree sy
st o e L cprcted
MATLAND EAST

BEET W STERN Bredascnur Moosl wens

ot Rt B P et Bait M, NI e
3 4734 AR o Rt e L COM 34

B v —

MERIMBULA
IEE[ WESTERN Fabrmry Moior s L
s Ertt o Ko Drrvs, Msrimbada, N4W 24l

£ B 5000 infolisrmapoioninn
bt com ey

|!ﬂ'~(5‘mﬂﬁlmm L
80 Marar bl D e, Wi M5 7348

02 Gt 5269 st cmay Mt goew com
IR £ ' b e

TTANONO

J et esionracan conryiosge o
63 M St cog N9, 3575
0 W7 T syl grifstriter o s
L R I e g
AN
¥ Maerus Sreel Mosma Nl 7T
09 3483 Jo bt dead sifss 4 i
[ L e ]

WUDGED

IEEI“EIWWWJM e
10 Mo St Muden NSV, 5850
et B0 o marelembh b e o
e
WEWEATTLE [CHARL PETOWS]
50 Pacic Mghaay, rarissonn, NIW, 3395

03 4943 §711 FarBapodonigmancn ¥ 0em e
[t e

WEWCASTLE IMATFIELD WEST)
IKH WELTESM Trawelor Motor W lage =
357 Moatharnd Rcunel, Mayfholc) Whent, K3 355

03 4ol 137 motellere. coem
e = Y




Buasiness Type: Property Branding

Location: Melbourne, Sydney, Brisbane and Guang Zhou

Type: Editorial

Webaite:

Client: VIMG

www.vimg.com.au

=
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K

¢

Aleader in Australian property development and investments, VIMG has created
a portfolio of stunning property developments across Sydney, Melbourne and
Brisbane. Strategically located luxury residential developments offer intelligent
investors an opportunity to enter the thriving Australian property market with
landmark developments in three of the world’s most liveable cities.







Buasiness Type: Brand Identity

Type: Brand Identity Location: Collingwood, Melbourne

Webaite:

Client: WePloy

www.vweployapp.com

weploy

Weploy is a minimal online platform, designed to directly and easily connect
businesses looking to hire with a community of pre-screened staff.

weploy-

TONY WU

w. www.weployapp.com
e. tony@weployapp.com

p. +61 458 888 803

® ‘...




1
SR awe "
e - -

-

3
e B " m_"_l

.
-\‘“

—

[ . 008, 6. s A
e, - aly am

;

e 14 = = z
ol T P e

- L 'l'l“.
e Py Bn w .I“ T MY P

PR e a :
" -
W [ T LY P : = i 5 ) ] - pe—pT
RN L L. « B By aam ll_ i o r; pe -t 'T:ijh i

i wa m =y
e | CEET ey e P
% - By ey, |y 1

_I:..T"'l & e - o »

.

Fretel 1 1 1 -8

:

L

'&-J

ST~

Si B

B G 37 LI
e 5
e -
g ey ey L1 : P —— w1 .
e e I E TR T 'R
L - J ERRL, . i i —. i | | "‘n (1™ TN LS
(TN FEETH - i ' :.!“4
.l_..' ;l.!J_LI.I' .
S TR
L ) LT T 2 T i
o Lol s | .:‘_“ e
ro o Ay W
o 9 e L
iy @ 1w

Type: Brand Identity

www.songproperties.com.au
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Business Type: Brand Identity

Location: Truganina, Victoria

Type: Brand Identity

Webaite:

Client: Nexen

www.idmaust.com.au

NE){3aN

Nexen provides the opportunity to integrate print, direct mail and digital media;
email, personalised websites, social media and SMS communications.

Qualia assisted in transforming IDM into Nexen. A brand refinement to
reestablish imagination, creativity and connections.
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About

Nexen have delivered marketing campaigns for some Australia's
biggest brands for over 20 years.

About Us

For over 20 years we have been suppering somae of Australia’s
blggest brands. Trusted ta provide perso E custom-designed
salutions we have helped daliver on-galng growth for our
Customers,

Based in Melbourne we sarva help businessas throughout Australia,

design your campaign, hold your marketing
s and execute delivery at the best time for

IFyou already have 3 campalgn that's working but |s spread through
different channels, we can bring it all under one roof. This alone
streagthens your brand and makes managing your budget e

ML,

SERVICES SOLUTICNS ABOUT

CONTACT |

CONTACT

COPYRIGHT LOREM IPSUM DOLOR 2007 PRIVACY POLICY |

DISCLAIMER

NEX3

re. Engage. Retain

Richard Rolfe

MARKETING MAMAGER

M Direct BTY L10

A 42 Paraweena Drive, Truganing e 3039
B orb1 34318 9208 /M o 247 513

E richard@nesendirec

W nexendirect.com.au




ess Type: Brand Identity
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Type: Brand Identity

Webaite:

www.songproperties.com.au

ARISE

Hotels & Apartments

Arise is a new serviced apartment chain, looked over by the
Song Group, they will be launching early 2019 with exciting
hotels and apartments across Australia.




(O POST

An initiative with Australia Post to better improve the user interface

of their website and application.
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Building Type: Townhouse development. 72 dwellings.

Address: 175 Chapel Road, Keysborough

Agent: Various

Architects: CHT

Developer: H.Trang

SCASOILS

Seasons is an exciting townhome developement in Melbourne’s booming South-
East suburbs. Comprising of 72 dwellings, the estate is devided into four quarters
that reflect the seasons in landscaping and material finishes.
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Business Type: Web Design

Type: Web Design Location: Mulgrave, Victoria

Webaite:

Client: Connoisseur Ice Cream

www.connoisseuricecream.

com.au

CONNOISSEUR CSSWINNER

Site Of The Day
GOURMET ICE CREAM

Connoisseur is Australia’s leading premium ice cream brand, Qualia has had the
opportunity to design their website to launch the Australian Range. The site has
been awarded Site of The Day on CSS.

My desserts are well known for their exciting combinabion of vanous favours and
textures. For the COMNNOISSEUR Austratian Collection | wanted to present a
classic homemade dessert in @ new way wihilst using @ delcous Austrakan
ngredient that really shines through. Snowy Mountain bluebemes are the perfect
contrast to the becult crumbie,

PERRE ROELOFS - Pastry Chef

CONNOI
GOURMET ICE ¢
KANGAROO
HONEY WIT
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CONNOISSEUR
GOURMET ICE CRI
MURRAY RIVER

SALTED CARAMEL

W CHOCOLATE COATED HAZ

MURRAY RIVER SALTED CARAMEL

WITH CHOCOLATE COATED HAZELMUTS

) wiorl - We use the salt to ghve a un
sweetness of thick, gooey caramel sauce. The end result i
ndulgence that's perfe i




Building Type: Mixed-use, 70 luxury dwellings

Address: 29 Queens Avenue, Hawthorn

Agent: 360 Property

Architects: CHT

Developer: Urban Pty Ltd

QUEENS

AVENUE

Located in the affluent suburb of Hawthorn, Queens Avenue combines
the best of modern luxury living, with inner city vibrancy.

w

QUEENS

AVENUE

29 QUEENS AVE, HAWTHORN
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Business Type: Web Design

Location: Rhodes, NSW

Type: Web Design

Webaite:

Client: Nestle

www.nestle.com.au

AN _
Nestle

‘/‘9 Bakers Corner

Share the love of baking

™ | BeloegRecipss | Everydoy Being | Spoecial Belieg Qsesions | Qur Communty | Losrnto Babe | Beling Produc

Nestlé is a world leading Nutrition, Health and Wellness company. With the
initiative of supporting their consumers’ love for confectionery, and better
understanding of their products, Bakers’ Corner introduces baking ideas and
healthy recipes to home bakers, made with quality products from Nestlé, of course.

Similarly, Qualia has also designed the Professional Beverages website.
The website supports businesses with corporate updates and Nestlé product
updates and offerings.
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Baking Recipes of the Week

Q’ Bakers Corer

Share the love of baking

P | BobisgRuckes | Foeryday Beking | Special Bebng Qcvasions | Qur Communty | LoaruToBobe | Big Predcts

Bakery’ Corrr » Qur Comemuniny

Our Community

Wiskoomia bo-our Baber s’ Corner community whisne you canshar atha jow of baking with cthar Hoe-meaded
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happily
healthy

Sub Link » Sub Link » Sub Link * Sub Link » EARD - =
Happihy Healthy Project h _.:-)

How do you compare? Victoria

Hree yau ever wanted 16 kanw wealhor men bt your state are happlier thas woeman®
and wich age bracket is smiling the moast? Scroll cwer aach state 1o lsarn mane about o
1% HHG of thess naar you # Gender 1& Marital Status
Male MNever married
¥ p— -
Female Defacto or living together ”I”I'"”H
Marcied
#® Family
Separated, divarced, athar

Housahold with kids at home

Housohold without kids ab homa B Income

Under $30,000 65
E Age 530,000 - $48,889 56
== 350,000 - 365,009 59

$70,000 - $99,999 z5

£100,000 or mare 35

A Employment Status

. NG NESCAFE i)
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Our much-loved brands
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QUALIA CREATIVE PTY LTD

8 Rankins Lane, Melbourne vVIC 3000 Australia
6113 9029 9090 | qualiacreative.com.au





